




















































































































































































1 

2 

* Indicates required question 

3 

Feedback Form for Employers 2023 

4 

24 - ODD Semester 
Thank you for taking the time to provide feedback on the Management program. Your 
insights are valuable in enhancing the quality and relevance of our curriculum. Please 
provide your feedback based on your experiences with our Management graduates. 

Your Name/Organization: 

Position: 

On a scale of 1 to 5, how would you rate the overall preparedness of MBA 
graduates from our program for the professional environment? 

Mark oniy one oval 

Not 

1 2 3 4 5 

How relevant do you find the MBA program syllabus to the current industry 
needs and trends? 

Mark only one oval. 

Not 

Very well prepared 

1 2 3 45 

Very Much relevant 



8 

5 Which of the following skills do you think are well-developed in our MBA 
graduates? 

Check all that appiy 

Analytical skills 
Communication skills 

Leadership skills 
Strategic thinking 
Problem-solving skills 

Very 

6. How would you rate the emphasis on professionalism and ethical 

considerations in the MBA program? 

Mark only one oval. 

1 2 3 

O00 

7. Would you be willing to participate in discussions or collaborate with the 
program to further enhance its curriculum based on industry needs? 

Mark only one oval. 

Yes 

No 

OOO Very High 

May be 

4 5 

Suggestions if any * 

DABAD 
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Feedback Form for Employers 2023-24 -ODD Semester 
15 responses 

Publish analytics 



Your Name/Organization: 
15 responses 

Shaligram Group -yash patel 

Naxcure Healthcare Pvt Ltd - Dr. Dinesh Dani Air 

Control Industries 

DSP Metalliks /Mitesh Jadhay 

Gimatex Industries Pvt Ltd Growise 

Advisory LLP 

Oracle INTERNATIONAL/ Stebin Sebastian GCS 

Medical College 

Bajaj Finance Ltd - Mr. Pushparaj Jadeja Bajaj 

Finance Ltd 

Madhur Milan Roadlines - Pratik Jain 

Mr. Gaurav Shaurya / Aarti Industries Limited 

Dr. Sunil Motwani/ Care and Cure Multi Speciality Hospital 

Mr. Suveesh Panicker / Tanishq Jewellers 

Mr. Kailash Manek - Chanakya Planners Pvt. Ltd. Blizstar 

Internatioanl 

Lets Trade Incorporation 

Amit Navander / Prime Financial Services Aspire 

Square Pvt Ltd 

Mr. Kaushal Panchal - Axis Bank 

cAe)ABAD) 



Position: 

15 responses 

4 

3 

2 

1 

Aarti Iivest.. 

15 responses 

30 

20 

10 

2(23%3 

BraniCTma... 

BDO 

1 

0 (0%) 

CFO 

3 (6.5%) 3 (6.5%) 

On a scale of 1 to 5, how would you rate the overall preparedness of 

Management graduates from our program for the professional 
environment? 

Director 

2 

1 (2.2%) 

Marketing ti.. 

Founder 

4 (8.7%) 
3 (6.64) 

6 (13%) 

3 

Sates Head 

Operations... Senior Medic... 

TeamLead 

16 (34.8%) 

23 (50%) 

5 

Copy 

Vice P.. 

Copy 



How relevant do you find the Management program to the current 

industry needs and trends? 

15 responses 

30 

20 

10 

oT0%) 

15 responses 

1 

Analytical skills 

Communication skills 

Which of the following skills do you think are well-developed in our 

Management graduates? 

Leadership skills 

Strategic thinking 

2 

Problem-solving skills 

bABAO} 

8 (17%) 

10 

3 

13 (27.7%) 

19 (413%) 

18 (39.1%) 

15 (32.6% 

20 

20 (43.59%) 

(D Copy 

26 (55.3%) 

5 

27 (58.7%) 

30 

Copy 



How would you rate the emphasis on professionalism and ethical 

considerations in the Management program? 
15 responses 

30 

20 

10 

0 (0%) 

15 responses 

1 

0 (0%) 

76.1% 

2 

7 (15.2%) 

23.9% 

3 

Would you be willing to participate in discussions or collaborate with the 

program to further enhance its curriculum based on industry needs? 

15 (32,6%) 

Yes 

4 

No 

May be 

|D Copy 

24 (52.2%) 

5 

|D Copy 



Suggestions if any 
15 responses 

practical knowledge should be given 

Innovative ideas is missing leadership 
skills 

Improve communciation skills 

team building and leadership skills to be taught in B Schools 

Better communication skills and decision making knowledge is lacking in current generation creativity must be 
taught at college level 

Promote team building environment in college team 

work should be learnt 

Grooming sessions to be taken leadership 

skills is required presentation and 

communication skills all the best 

Thank You 

good communication skills is lacking 

leadership should be incorporated NO 

NA 

NO 

Nothing 



All good 

Today's generation lack Analytical skills while working on any project 

students should have the ability for detailed study of the charts and graphs. They should be 
able to interpret i well. Which I think is missing. Kindly work on that. 

Freshers are sometimes not sincere in their work. They lack sincerity and detailing skills. In depth study is 
needed in certain area which has to be looked into. As head, I would suggest to 
develop this skills in students. 

This content is neither created nor endorsed by Google. Report Abuse -Terms of Service -Privacy Policy 

Google Forms 
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All good 

Today's generation lack Analytical skills while working on any project 

students should have the ability for detailed study of the charts and graphs. They should be 
able to interpret i well. Which I think is missing. Kindly work on that. 

Freshers are sometimes not sincere in their work. They lack sincerity and detailing skills. In depth study is 
needed in certain area which has to be looked into. As head, I would suggest to 
develop this skills in students. 
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Timestamp Your Name/Org: Position: 
2/12/2023 Gogji Transport Manager 
2/12/2023 Shaligram Groug Deputy Ma 
2/12/2023 Air Control Indu Supervisor 
2/12/2023 DSP Metalliks / Assistant N 
2/12/2023 Gimatex Industr Textile pro 
2/12/2023 Growise Advisor CA Swati 
2/12/2023 Oracle INTERNA Operations 
2/12/2023 GCS Medical Col Dr. Anand 
2/12/2023 Bajaj Finance Ltc Business D 
2/12/2023 Bajaj Finance Ltc Vice Presid 
2/12/2023 Madhur Milan R Owner 
2/12/2023 J.U. Shah .Co. Director 

2/12/2023 Lets Trade Incor, Marketing 
2/12/2023 Amit Navander / CFO 
2/12/2023 Aspire Square P BDO 
2/12/2023 Oracle INTERNA' Operations 
2/12/2023 Maruti Polymer Founder 
2/12/2023 Mitesh Shende - Owner 
2/12/2023 Sonali Shende Sunflower 
2/12/2023 Mr. Paramhans Aarti Inves 
2/12/2023 Jalpa Asawa Founder 

2/12/2023 Nivedita Ukhade Ukhade Fir 
2/12/2023 Mr. Kailash Man Branch Hei 
2/12/2023 Blizstar Internati Branch Ma 
2/12/2023 Mr. Jignesh Shat Area Sales 
2/12/2023 Dr. Rajesh Bahel Zydus Heal 
2/12/2023 IRA Overseas Lin Director - S 

Employer's Feedback Form ODD Sem 2023-24 
On a scale How releva Which of the fol How woulc Would you Suggestions if any 

5 

5 

3 

5 

4 

5 

4 

5 

4 

5 

5 

5 

5 

4 

5 Problem-solving 
3 Analytical skills 
4 Strategic thinkin 
5 Analytical skills;l 
5 Problem-solving 
3 Analytical skills;t 
3 Strategic thinkin 
4 Communication 

4 Communication 

3 Analytical skills 
5 Analytical skills; 
4 Analytical skills;t 

5 Analytical skills;t 
4 Communication 

5 Analytical skills; 
5 Communication 

5 Communication 

5 Communication 

4 Analytical skills; 
3 Analytical skills;t 
5 Analytical skills;t 
5 Communication 

5 Leadership skills 
5 Leadership skills 
4 Communication 
5 Communication 

5 Strategic thinkin 

3 Yes 
3 May be 

4 Yes 

5 Yes 

5 Yes 

4 Yes 

3 Yes 

4 Yes 

5 Yes 

3 Yes 
5 Yes 

5 Yes 

5 Yes 

5 May be 
5 May be 
4 Yes 

4 May be 
4 Yes 

4 May be 
5 Yes 

4 Yes 

5 Yes 

5 Yes 

5 Yes 

4 May be 
5 Yes 

5 Yes 

team building and leadership skills to be taught in B Schools 
Better communication skills and decision making knowledge is lacking in current generation creativity must be taught at college level 
Promote team building environment in college team work should be learnt 

Grooming sessions to be taken leadership skills is required presentation and communication skills all the best 
Thank You 

good communication skills is lacking leadership should be incorporated NO 
No 

NA 

Nothing 

Improve communciation skills 
team building and leadership skills to be taught in B Schools 
Better communication skills and decision making knowledge is lacking in current generation 

creativity must be taught at college level 
Innovative 

practical 
practical 

Promote team building environment in college 
Today's generation lack Analytical skills while working on any project 
students should have the ability for detailed study of the charts and graphs. They should be able to interpret i well. Which I think is missing. Kindly w 
Freshers are sometimes not sincere in their work. They lack sincerity and detailing skills. In depth study is needed in certain area which has to be loo 
No. 

































CASE STUDY 1: PEPSI GOES INTERNATIONAL -ITS GLOBAL MARKETING PLANS 

In the 1940's itself PepsiCo started branching out into the international arena. At first it was into Latin 
America, the Middle East and the Philippines. Here too Coke had the early bird advantage. Yet the 
product soon gained popularity. With the Arab countries boycotting Coke, Pepsi enjoyed a monopoly 
for many years in the Middle East. In the 1950's Pepsi went to Europe and this included Russia, with 
whom there existed a Cold War by USA. 

Though there were initial difficulties, getting into Russia was a major breakthrough which the company 
exploited. The company posted pictures of the then leaders of the United States and Russia sipping the 
drink. Its arch rival, Coca Cola, was able to enter the Russian markets only after more than 25 years 
after Pepsi's entry. 

In many of the countries that Pepsi ventured into comparative advertising was prohibited and in many 
countries it was not an accepted concept. For example, Pepsi tried its �Pepsi challenge" promotional 
gimmick in Japan. However, the country and its people were not aware of comparative advertising and 
as such the campaign did more harm than good. 

Hence in Japan they had to break their tradition of running with the global campaign and come up with 
a campaign that the Japanese would identify with and was more Japanese. The �Pepsiman" was a 

superhero like figure that was devised by a Japanese person for the Japanese market. The commercial 
was an instant hit and helped improve Pepsi's share in the Japanese market by as much as 14%. From 
Japan Pepsi learned a valuable lesson - the same ad will not have the same effect everywhere. When it 
comes to cross national advertising, there is always the inherent risk of alienating the people. 

Question: what challenges Pepsi had to face, If Pepsi would not follow the cultural factors in 
international marketing environment? 

CASE 2-CULTURAL DIVERSITY IN INTERNATIONAL BUSINESS 

Cultural conditioning is like an iceberg - we are not aware of nine-tenths of it. 

Misunderstandings may occur in the evaluation of the appropriateness ofa domestically designed 
marketing mix for a foreign market: �Esso`", the brand name of a gasoline, was a successful name in the 
United States and would seem harmless enough for a foreign country; however, in Japan, the name 
phonetically means "stalled car", an undesirable image for gasoline. "Pet milk" is widely sold in U.S, 
but in France the word pet means, among other things, flatulence - again, not the desired image for 
canned milk. In U.S culture, a person's SRC would not reveal a problem with either Esso or Pet, but in 
international marketing relying on one's SRC could produce an inadequately adapted marketing 
program that ends in failure. 

Question: What do you think, what kind of measures these companies should have followed? 

ER SI7 (AHISeXBAD)} 



CASE 3: CASE STUDY: COCA-COLA'S MICRO ENVIRONMENT 

The marketing department of Coca-Cola develops core strategies for company brands to make sure that 
all communication is consistent in all the markets. With a combined effort, the Coca-Cola system 
attempts to maximise its resources for profitable growth and market leadership. The marketing 
departments are responsible for product's advertisement, marketing and promotion. If all these 
departments perform their duty effectively, then the objectives of the Coca-Cola Company will be met. 
Coca-Cola agreed to swap some brands on the rapid growth of the energy-drink market. Under the 
agreement, the two companies will share their production, marketing and distribution. 
Marketing intermediaries aid the company in promoting, selling and distributing its goods to the end 
customers. Intermediaries encompass marketing agencies, distribution firms and resellers. For example, 
in a deal, Coke joined hands with a US-based company Wendy that it will provide coke to all the fast 
food chains located in the US. In this case, Wendy is an important example of intermediary for coke. 

Suppliers offer raw materials and resources that are required by the firms to produce goods and services. 
For example, bottling partners is a company-owned entity, namely Hindustan 

Coca Cola Beverages Ltd. Suppliers always play a crucial role in the operations of every firm. 

Customers of coke differ massively in terms of age. From kids to youngsters, youngsters to elders and 
elders to older people, coke has always captured high customer attention for decades. For example, with 
the help of market survey, Coke finds that one million US population drinks coke with breakfast every 
single day. This is how coke has been favourite drink of customers for centuries. Recent survey shows 
that coke is the only product in the world of which more than 85% of the population is well aware. All 
companies have to keep updated study of their customers. In case of coke, the company has always 
maintained excellent customer retention. 

Coca Cola's annual Stakeholder Panel is particularly insightful with members of the Panel drawn from 
NGOs, academia, investors, trade associations, suppliers and other technical experts. The Panel's scope 
is to identify emerging risks and opportunities, and to encourage company demonstrate ever-greater 
leadership and innovation. 

QUESTIONS 

1. What are the micro business environment components of Cola-Cola as in the case mentioned above? 

(Hint: Marketing intermediaries, suppliers, customers, stakeholders.) 

2. How has Coca-Cola maintained its customer base? 

(Hint: Coke finds through market survey that one million of the US population drinks coke with 
breakfast everyday. This is how coke has been a favourite drink of customers for centuries.) 
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Ref No.... 

D/ICT/098 

Mathura 

Chair 

of 

SFDP 

Sanskriti University, 

Dean, SOE, 
Prof. Rainu Gupta 

Co-Chair, SFDP Principal, 
Abhilasha leutavg 

Education, 

Sanskriti 

University 

Mathura. 

Institute 

of 

Edueation, 

Greater 

Noida 

in 

collaboration 

with 

IQAC 

of 

Sehool 

of 

aVIKSIT 

BHARAT 

2047 

" from 

02 

May 

2024 

to 
08 

May 

2024 

organized 

by 

IQAC 

of 
Army 

of........ 

Rai University 

This 

is 
to 

certify 

that 

SAYAN 

MANDAL, 

Assistant 

Professor 

Certificate of Parlicipation 

MATHURA 

SANSKRITI UNIVERSITY 

SCHOOL OF EDUCATION 

SANSRITI 

TOR 

EXCELLENCE 

IN 
IFE 

UNIVERSITY SANSKRITI 

In 

a 
Collaboration 

with 

NAAC 

'A'GRADE 

ACCREDITED 

JAC 

'A' 

AFFILIATED 

TO 
GURU 

GOBIND 

SINGH 

INDRAPRASTHA 

UNIVERSITY, 

NEW 

DELHI 

ARMY 

INSTITUTE 

OF 

EDUCATION 

IQAC of 

AIE 

Dr. 

Abhilasha 

Gautam 

"INDLAN 

KNOWLEDGE 

SYSTEM 

FOR 

PHYSICAL, 

SOCIAL 

AND 

EM0TIONAL 

WELL 

BEING 

has 
actively 

participation 

in 
One 

Week 

Online 

Student 

& 
Faculty 

Development 

Program 

on 
the 

topie 

GRADE 

AWARDED| 

NCTE 

RECOGNISED 

& 
APPROVED 

BY 
RCI 

| ISO 

CERTIFIED 

INSTITUTE 



Certificate ID DKDTHO-CEO00168 

Founder 

/ Managing 

Trustee 

Dr.S. Sekar 

on 

19.03.2024 

to 
25.03.2024. 

FDP 

ON 

PYTHON 

" 
organized 

by 
Star 

International 

Foundation 

for 

Research 

and 

Education 

Management, 

Rai 

University 

, 
has 

actively 

participated 

in 
" 7 

DAYS 

NATIONAL 

LEVEL 

This 

is 
to 

certify 

that 

Prof/Dr/Mr/Ms 

SAYAN 

MANDAL, 

Assistant 

Professor 

of 
IT, 

e-Centifiate of Recognition 
SIFRE 

Tiruchengode-637211, 

Namakkal-Dt, 

Tamil 

Nadu, 

India 

(Registered 

Under 

Indian 

Trust 

Act, 

IS0 

Certified 

and 

12AA 

& 
80G 

Approved 

Organisation) 

Foundation 

for 
Research 

and 

Education 

STAR INTERNATIONAL 



Rai 

Provost, 

Prof.(Dr.) Anil Tomar 

2023 

WORKSHOP FIVE DAYS 

Rai 
University, Ahmedabad 

Organized by 

(PRE-CELEBRATION 

OF 
CONSTITUTION 

DAY) 

"INDIAN 

FIVE DAYS WORKSHOPTITLED 

has 

Dr./Prof./Mr./Mrs. 

Sayan Mandal 

from 

Rai 

This 

is 
to 

certify 

that 

OF PARTICIPATI0N Certifirate SCHOOL OF LAW 

Rai University 

RAIUNIVERSITY SSIP 

COURr 
UNCIL 

NNOVATION INSTITUTIONS 

EVOLVE 

School of Law 

University, Ahmedabad 

Registrar 

Dr. 
Brijendra 

Singh 

Yadav 

School 

of 
Law, 

Rai 
University. 

from 

21 

November 

2023 

to 
25" 

November 

2023 

LAWS: 

KEEPING 

PACE 

IN 
THE 

DIGITAL 

ERA" 

participated in 

University 



STITES 
VI 

Bansilal Ramnath Agarwal Charitable Trust 

Vishwakarma Institute of Information TechnologyE 
(An Autonomous Institute affiliated to Savitribai Phule Pune University) 

Certificate of Participation 

Prof. Priyanka More 
FDP Coordinator 

This is to certify that 

Dr.Swati Aggarwal 
Rai University 

has successfully completed One Week Faculty Development Program on "RECENT TRENDS IN 

MULTIDISCIPLINARY RESEARCH (Season -3)" Organized by the Department of Computer Engineer 

Vishwakarma Institute of Information Technology, Pune, in association with IEEE Computer Society 

Local Chapter, from 29-April-2024 to 03-May-2024. 

Dr. Kirti H. Wanjale 
FDP Convener 

Dr. Sachin Sakhare 
FDP Convener 

Head, Comp Engg. Dept. 

S 

Dr. Vivek S. Deshpande 
Director 

VIIT, Pune 



Rai University 

S0ssion on 

How to Plan for 

Start-up and Legal 
and Ethical Steps 

03 May 2024 
1015 AM Onwards 

Venue: AIGF07, Rai University 

fasfr@e 

Organized by: 
1C, SSIP and Roi School of Managernent Studies, 
Rai University, Ahrnedabad 

Mr. Ridhesh Shukla 
Founder Director, 
1-Sky International 

www.raiunversity.edu 



Rai University, Ahmedabad. IC, 
SSIP 

and 

Roi 
School 

of 
Management 

Studies, 

www.alunversity.edu 

Organized by: 

Trainer, Capgemini MNC Ms. Sonal Thakkar 

Venue: 

A1GF07, 

Rai 

University 

10:15 AM Onwards 02 May 2024 

Canvas (BMC) Business Model Worlkshop on 

Rai University 



SOogle 

02/05/24 

10:39 

AM 

GMT 

+05:30 

Long 72.472878° Lat 22.817043° RF8F+X76, 

Ahmedabad, 

Gujarat 

382260, 

India 

Ahmedabad, Gujarat, India 

|GPS Map Camera 
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NABAL 

RA 

Dantel 

(200 F Temperature 

of coffee 

have 

information 

without 

data. 

information, 

but 
you 

cannot 

You 

can 

have 

data 

without 

Distanca 

-Duration of 

º Examples 

wrestlers Weight of sumo Hoight 

af 
1 

graders 

tell 

you 

why, 

when, 

how. 

olds 

drink 

alcohol 

at 

º 
Data 

refers 

to 

measurable 

observations. 

QUANTITATIVE DATA (NUMERICAL) 

aat 

collection 

Rai University 

Assistant Professor 
Dr. Maulik 

Cata 
or Images. 

º 
Data 

are 

measured, 

º 
Data 

are 

simply 

units 

of 
information. 

DATA COLLECTION METHODS 

Shift Data collection 
or objects. Data 

are 

the 

set 

of 
values 

of 
qualitative 

or 

quantitative 

variables 

about 

one 

or 
more 

persons 

WHAT IS DATA????? 

5/17/2024 

Keys 

Mora 

MOney in �nets 

1k plans rod lights 

Age of Olyrnpans least 

four 

times 

a 
week 

-
doesn't 

Quantitative 

� 
based 

on 
numbers 

-
56% 

of 
l18 

year 

Rathod 

collected, reported, 

analyzed, and 

used 

to 
create 

data 

visualizations 

such 

as graphs, tables 



RA/ 

QUALITATIVE DATA (CATEGORIAL) 
º Qualitative data is the data that can be arranged into 

categories based on physical traits, gender, colors or 
anything that does not have a number associated with it. 

º Qualitative-involves more details tells you why, when and 
how! 

º Examples 

Happiness rating 
Gender 
Pass/Fail 
Eye Color 
Interview transcript 
Categories of plants 
Descrigptive 
ternperature of coifee 
("very hot" 

IN COLLECTING THE DATA,THE RESEARCHER 

MUST DECIDE: 

>Which data is to collect? 

>How to collect the Data? 
>Who will collect the Data? 

>When to collect the Data? 

oUESTIONSwsR 

WHAT IS DATA COLLECTION? 

>lt is the process by which the 
researcher collects the information 

needed to answer the research 

problem. 
>The task of data collection begins 

after a research problem has been 
defined. 

THE PURPOSE OF DATA COLLECTION 

The purpose of data collection is 
to obtain information 

to keep on record 
to make decisions 
about important issues, 
to pass information on 
to others 

Csinaire 

fucus Ga Sessi 

Oshi 
a 

5/17/2024 
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METHODS OF DATA COLLECTION 

Essentialy Two Types: 

PRIMARY DATA 
Primary data are those which are collected for 
the first time and are original in character. 

SECONDARY DATA 
Secondary data are those which have already 
been collected-by someone else. 

Primary 
Data may 

be 
Colected 
through: 

"Observation 

METHODS OF COLLECTING PRIMARY DATA 

"Surveys 
" Interviews 

" Questionnaires 

PRMARY 

" Schedules 

DATA 

SECONOARY 
DATA 

PRIMARY DATA V/S SECONDARY DATA 

Primary data 
Real time 
Sure about the sources 

Can answer rescarch 

questio. 
Cost and time 

Can avoid bias 

More flexible 

Secondary data 
Past data 

Not sure about sources 

Refining the research 
problem 
Cheap and no tíme 
Bias can t be ruled our 
Less flexible 

1. Observation Method 

Observation method is a method under which data 
from the field is collected with the help of 

observation by the observer or by personally going to 
the field. 

5/) 






